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Fact Sheet for:  Senate Bill 254 
 
Short Title:  Tourism Marketing Contracts 
 
Summary:  

• Reduces the Millenium Plan match from the current 60 percent private sector/40 
percent State to a 50/50 match. 

 
Benefits: 

• The inability to meet the 60/40 split has impacted many tourism programs, 
forced suspension of advertising contracts and possible elimination of 
several marketing components. 

 
Background: 

In 2000, the Legislature approved the Alaska Travel Industry Association 
Millennium Plan that called for a match requirement of 70 percent state 
contribution and 30 percent industry contribution to fund the statewide tourism 
marketing program beginning in 2001. The industry match is generated from 
small Alaskan tourism businesses in addition to cruise lines and Convention and 
Visitor Bureaus. In fiscal year 2003 the statute required that the industry match 
increase from 30 percent to 60 percent. The 40/60 split has been a severe 
challenge for the industry. 
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